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ENTERPRISE NEWS

AIM looks for
lucky 13th year
Companies and investors alike are confident AIM will
pick up over the next 12 months, according to
independent research commissioned by accountancy
firm Baker Tilly.

Investors attributed a ‘disappointing’ performance in
2006 to a range of factors, including a decline in the
quality of companies coming to market (41 per cent),
an increase in the number of companies on AIM 
(27 per cent) and the poor performance of the heavily
represented mining sector (20 per cent).

However, 55 per cent of AIM companies, and 53 per
cent of investors, expect performance to improve
in 2007, while only six per cent of companies and 
16 per cent of investors see it getting worse.

Platform for growth
The survey suggests that AIM, which was launched in
June 1995, continues to fulfil a crucial role. Only one in
five of the surveyed companies looked at other
markets before joining AIM, while three-quarters have
no ambitions to move to another market.

‘AIM is no longer seen as a feeder to the main
market,’ says John Banks, managing partner at Baker
Tilly. ‘Unless we have a number of failures, where
professionals are seen not to have done their jobs, it
should remain the respectable market that it has
become, and continue to grow at a good rate.’

There is a cautionary note to the report: over half of
investors (53 per cent) perceive corporate governance
among recent AIM entrants to be ‘not very good’ or
‘poor’ – while none describe it as ‘very good’. And only
half the investors consider companies’ investor
relations activities to be effective.

In the know
The UK leads the world in selling its brainpower,
claims a report from The Work Foundation, an
independent research body. Over a quarter of all
UK exports for 2005 were in sectors categorised
as ‘knowledge services’ - a higher proportion than
any other major economy.

‘We trade on ideas, knowledge and technology-
related industries much more than other big
countries do,’ says Ian Brinkley, director of The
Work Foundation. ‘As other developed countries
also move in this direction, Britain is in a good
place to compete in export markets.’

Knowledge services earned the UK £75 billion in
2005, an increase of 170 per cent on 1995. The
growth is partly driven by the City’s rise as a global
financial centre, but the report also finds that two-
thirds of knowledge service exports are from non-
financial sectors, including the creative industries,
engineering and te c h n i cal se r v i ces, and co n s u l ta n cy.

There is little room for complacency, however.
Though knowledge exports’ share of GDP
increased from 3.9 per cent to 6.5 per cent
from 1995 to 2002, since then, the exports have
grown roughly in line with GDP, remaining at a flat
6.5 per cent.

The research also finds that the great divide
between manufacturing and services is breaking
down. In 2004, almost half of all manufacturing
workers were knowledge and white-collar workers,
while just one-tenth were unskilled. The
manufacturing sector has moved beyond ‘pure
production’ and now generates knowledge service
exports including business and technical services,
royalties, and licence fees, the paper argues.

H ow important is it to move to another market?
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