
advisers are clear about the need for
a realistic company value at flotation.
Thompson states: ‘The stockmarket
has not seen your business perform
as a public company and to float you
will need to accept a realistic discount
to your quoted peer group.’

He suggests entrepreneurs should
‘work out what your own minimum
price to earnings valuation is and
don’t necessarily feel you must tell
your broker what it is’. Things can 
go wrong – ‘you might make a poor
presentation or the stockmarket
might wobble’ – and you should have
thought in advance how to react and
whether to persist at the lower 
end of a predetermined price range,
or to pull out. 

Taking pre-float investment money
raises other issues. ‘It might be genuine
private investment, with no assumption
about a float,’ says Thompson. ‘But if it
means people putting in money in
January at £10 and getting out at £20 in
May, it is ludicrous and can put pressure
on you to float at the wrong price.’ A
lock-in agreement, preventing pre-float
backers from selling out within a minimum

period, probably makes sense too.
If you are floating for the right

reasons and have what it takes to
successfully capture the imagination
of the market, then it will surpass your
expectations. Among the new issues

last year, 14 per cent attracted
between £20 million and £50 million,
7 per cent received between £50
million and a £100 million, and 8 per
cent raised £100 million or more. 

Evidently, the money is out there. ■
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AIM Broker of the Year 2007
Sponsored by GrowthBusiness.co.uk
Winner: Charles Stanley
Shortlist: Collins Stewart; KBC Peel
Hunt; Panmure Gordon; Teather &
Greenwood

AIM Adviser of the Year 2007
Sponsored by Millnet Financial Ltd
Winner: KBC Peel Hunt
Shortlist: Canaccord Adams;
Charles Stanley; John East &
Partners; Seymour Pierce

AIM Accountant of the Year 2007
Sponsored by Growth Company
Investor
Winner: BDO Stoy Hayward
Shortlist: Deloitte; Ernst & Young;
Grant Thornton;
PricewaterhouseCoopers 

AIM Lawyer of the Year 2007
Sponsored by Smith & Williamson
Winner: Field Fisher Waterhouse
Shortlist: Halliwells; Hammonds;
Lawrence Graham; Pinsent Masons

VCT Fund Manager of the 
Year 2007
Sponsored by PLUS Markets Group
Winner: YFM for British Smaller
Companies VCT
Shortlist: BERINGEA for Proven VCT
and Proven Growth & Income VCT;
Downing for Downing Protected
VCT 1; Elderstreet for Elderstreet
VCT; Foresight Venture Partners for
Trivest VCT

Small Cap Fund of the Year 2007
Sponsored by JM Finn
Winner: Daniel Nickols – Old
Mutual UK Select Smaller
Companies Fund
Shortlist:  Mark Davids/Georgina
Brittain – JP Morgan Flemming
Smaller Companies Investment
Trust; Dan Harlow – Montanaro UK
Smaller Companies Trust; David
Clark – Resolution Asset
Management Smaller Companies
Fund; Harry Nimmo – Standard Life
UK Smaller Companies Fund

Analyst of the Year 2007
Sponsored by Hichens Harrison
Winner: Geoff Allum – KBC Peel Hunt
Shortlist: Andrew Walsh –
Bridgewell; James Taylor –
Canaccord Adams; Stephen Ford –
Collins Stewart; Nick Ward –
Panmure Gordon

Financial PR Company of the
Year 2007
Sponsored by CITYAM
Winner: Abchurch Communications
Shortlist: Financial Dynamics;
Hudson Sandler; Parkgreen Media;
Redleaf Communications; St Brides
Media & Finance

AIM Company of the Year 2007
Sponsored by Seymour Pierce
Winner: Worthington Nicholls 
Shortlist: Claimar Care; Goals
Soccer Centres; Internet Business
Group; YouGov

Growth Company Award Winners 2007

‘The stockmarket has 

not seen your business

perform as a public 

company and to float you 

will need to accept a 

realistic discount’

in association with

Richard Feigen, Seymour Pierce presents
AIM Company of the Year Award to
winners, Worthington Nicholls 

Richard Feigen, Seymour Pierce, presents
AIM Company of the Year to winner,
Worthington Nicholls 
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